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(BEZSTA) EDITORIAL INDEX 


As a handy reference guide for its readers, BOOT & SHOE 
RECORDER is pleased to publish this comprehensive listing of 
major editorial contents which appeared in B&SR during 1969. 
Most monthly columns are listed separately by column name. 
Major feature stories published during the year are listed 

by major theme and are cross-referenced by major points of 
the story. For instance, a Shoe School article that dealt with 
shoplifting would be found under “Shoe School” and “Crime” 
and “Management.” Following each listing is the month of 


publication and the page number. 


~ 








= ACCESSORIES 

Conversion Up-Dates Old 
Pointed Toes Jan:28 

Who Is Your Worst 
Customer? Feb:29 

Hosiery Basks In Fashion 
Light Mar:65 

Shoe Care Departments 
Cited As Effective Apr:25 

Footed Serving Dishes Make 
Unusual Sock Displays 
Sept:95 


= ADVERTISING 

Department Stores: A Jigsaw 
Business Feb:33 

Shoe Store Rides Coattails 
Of A First New Year Baby 
Mar:29 

Advertise Your Image Mar:40 

Can Golf Shoes Be Sold 
Downtown? Apr:26 

Brand Names—Famous 
Products—Freedom Of 
Choice July:27 

Are Customers Loyal To 
Brand Name Footwear? 
Aug:65 
. . But Who Closes The 
Sale? Aug:92 

Co-ops Give Shoemen Extra 
Advertising Power Oct:43 

Specialization: Rollnick’s Key 
To Expansion Nov:55 

Advertise With Business 
Cards Nov:80 


= ASSOCIATIONS 

Trade Association Directory 
Jan:14 

MSSTA Elects Officers 
Jan:80 

Midwest Shoe Travelers 
Elect New Executives 
Feb:80 

George B. Hess Receives 
NSRA’s Mercury Award 
Mar:121 

Muskie Addresses NEFA 
Centennial Meeting 
Mar:130 

LIA To Honor Twelve 
American Designers 
Mar:137 

210 Gives Leverenz Holly 
Award At Banquet Apr:81 

Second Hand Rose May:96 

Boston Leather Group Elects 
New Officers July:93 

Tanners Elect Officers 
July:93 


January 1970 


Boot & Shoe Club Elects 
Joseph Corcoran July:95 


= BATTELLE REPORT 

Battelle Report: Is A Change 
In The Wind Coming? 
Dec:31 

Battelle Revisited Dec:74 


= BIRTH OF A BRAND 
Brooks Jan:74 

Ripon Feb:98 

Johnston & Murphy Mar:132 
Foot Fiairs Apr:80 
Wrangler May:84 
Boot-ster June:101 
Battani July:94 
Kork-Ease, Inc. Aug:83 
Julianelli Sept:89 

Frank Cardone Oct:132 
John Jerro Nov:84 

Miss Kali Dec:65 


= BOOTS 

And The Boot Goes On... 
Feb:72 

Come Rain, Come Snow... 
Feb:74 

Protective Power Afoot for 
Children Feb:76 

Extra! Extra! Mar:72 

Boots . . . The New Dimen- 
sion Mar:94 

The Indian Becomes A 
Cowboy Apr:48 

Campus Bound June:64 

Boot Boom Still Booming 
Sept:27 


= B&SR PANEL 

Who Is Your Worst 
Customer? Feb:29 

Where Have All The Slippers 
Gone? Apr:32 

Are Customers Loyal To 
Brand Name Footwear? 
Aug:65 

Mr. Average Shoeman: His 
Work Style, His Life Style 
Oct:55 


= BRAND NAMES 

Brand Names—Famous 
Products—Freedom Of 
Choice July:27 

Is Your Brand Showing? 
July:104 

Are Customers Loyal To 
Brand Name Footwear? 
Aug:65 
. . But Who Closes The 
Sale? Aug:92 


= BUYING 

Managing For Better Profits 
—xXIV: The Art Of Shop- 
ping . . . And Buying 
June:50 

How To Plan Your Open-To- 
Buy Aug:42 


= CANVAS 

What Is ‘‘Casual’’? Who 
Cares? They Sell! Feb:23 

Better Believe Canvas 
Sept:52 

Call It Canvas Sept:54 

The Many Faces Of Canvas 
Footwear Sept:56 


@ CAPITOL HILL 

Mergers: Crackdown Coming 
Jan:55 

What Needs To Be Done? 
Feb:92 

Imports And The New 
Congress Mar:117 

House Probes Military Stores 
. . . Gently Apr:38 

Merger Now? Forget It 
May:46 

More Muscle For Big 
Brother? June:48 

Why Taxes Will Stay High 
Aug:38 

Riots: New Shopping Habits 
Emerge Sept:36 

When Hand-Holding Hurts 
Oct:53 

Imports: Subtle Signs Of 
Change Nov:47 

Tax Surprises May Be In 
Store Dec:28 


sCHILDREN’S FASHION 

Children’s World . . . Slippers 
For A Change Jan:46 

Promises And Realities, 
1969 Jan:61 

Protective Power Afoot For 
Children Feb:76 

Fashion Directions For Fall 
’69 Feb:83 

Hosiery Basks In Fashion 
Light Mar:65 

Fall Fashion Dictates ... 
Mar:80 

Ride 'em Cowboy Apr:60 

You Can Lead The Parade 
Apr:67 

Let’s Get With It May:69 

Selected Classics For The 
Fall Semester June:66 

Color It Spring-Summer 
1970 June:73 


Zesty Holiday Shoe Fare For 
Children Aug:54 

Fashion .. . A Boon And A 
Boom! Aug:61 

The Many Faces Of Canvas 
Footwear Sept:56 

Spring Will Arrive . . . Softly 
And Lightly Sept:63 

A New Spring . . . Patently 
Young Oct:78 

A New Spring . . . Patterned 
for Youths Oct:80 

Make It Happen . . . Phase 
lt Oct:93 

A New Spring . . . Contem- 
porary Classics Oct:106 

Second Spring Shoe Entries 
Nov:70 

Know Your Customer Nov:75 

Sandals Surge Toward Foot 
Freedom Dec:44 

Fall 70's Soft, Glowing 
Leathers Dec:53 


= CHILDREN’S SHOES 

First Walkers Important To 
Baby And Store Mar:29 

Downward Birth Trend May 
Soon Turn Up Oct:37 


= COMPETITION 

House Probes Military Stores 
... Gently Apr:38 

Shape Up Or Ship Out 
Apr:92 

Are Customers Loyal To 
Brand Name Footwear? 
Aug:65 

. . . But Who Closes The 
Sale? Aug:92 

On Quest And Conquest 
Sept:98 


= COWBOY BOOTS 
Ride 'em Cowboy Apr:60 


= CREDIT 

A Look Ahead Jan:35 

What Makes Uncle Sammy 
Run May:28 

How Is Your Credit At 
Korvette? Ask The 
Computer June:25 

Looking At ‘“Truth-In-Lend- 
ing’ Aug:73 


= CRIME 

Shoplifters: How To Spot 'em 
And Stop ’em Jan:65 

Riots: New Shopping Habits 
Emerge Sept:36 

Stop Bad Money At The 
Register Sept:81 





Merchants Take Steps To 
Combat Shoplifting 
Sept:95 

New Security Glass: Deter- 
rent To Burglars Oct:37 

How To Stop Employee Theft 
Oct:66 


= CUSTOMER COMPLAINTS 

Styling, Price And Fit Make 
Customers Complain 
Nov:24 


= CUSTOMER LOYALTY 

Are Customers Loyal To 
Brand Name Footwear? 
Aug:65 


= CUSTOMER SERVICE 

Shoemobile Caters To Den- 
ver Shut-Ins Feb:23 

First Walkers Important To 
Baby And Store Mar:29 

From Maxwell St. To Skokie 
Mar:55 

Lip Service Mar:144 

Is Your Sales Staff All It 
Should Be? Sept:27 


= DECOR 

Another-And Different-Ideal 
Shoe Department For 
Jacksonville Mar:108 

Remodeling: First Aid For 
Troubled Stores May:33 

Specialization: Rollnick’s Key 
To Expansion Nov:55 


= DELIVERIES 

What’s Your Pet Gripe? 
Shoemen Sound Off 
May:23 


= DEPARTMENT STORES 
Department Stores: A Jigsaw 
Business Jan:38 


Department Stores: A Jigsaw 
Business II Feb:33 


= DIALOGUE 
USM Looks To The Future 
Aug:43 


= DISPLAYS 

Shoplifters: How To Spot ’em 
And Stop 'em Jan:65 

Another-And _ Different-Ideal 
Shoe Department For 
Jacksonville Mar:108 

Can Golf Shoes Be Sold 
Downtown? Apr:26 

A Shoe In The Hand Is 
Worth Two On The Rack 
Apr:28 

Panel Report: Where Have 
All The Slippers Gone? 
Apr:32 

Remodeling: First Aid For 
Troubled Stores May:33 

Shoemen On Lookout For 
Window Display Ideas 
July:20 

Are Your Windows Dressed 
With Flair? Sept:79 

Footed Serving Dishes Make 
Unusual Sock Displays 
Sept:95 

Plan For Holiday Selling 
Oct:120 

Create Effective Interior Dis- 
plays Nov:81 


= ECONOMICS 

A Look Ahead Jan:35 

Another ‘‘Good"’ Year? 
Feb:70 

How To Pep Up Lazy Money 
Feb:85 


Be Careful When You Must 
Fire Mar:126 

Jubilee At Leverenz Apr:69 

It Takes A Thief Apr:73 

Start Vacation Planning Now 
Apr:76 

What's Your Pet Gripe? 
Shoemen Sound Off 
May:23 

Little tnings Mean A Lot 
May:77 

Get The Most From 
porary Help June:28 

Some Retailers Train To Fill 
Sales Slots June:29 

New Views On Unemploy- 
ment June:34 

Where To Rent Money 
Aug:70 

Looking At ‘Truth-In-Lending’ 
Aug:73 

How To Get Your Message 
Across Aug:74 

Building A Productive Work 
Force Aug:76 

Tips For Hiring—And Hold- 
ing—Employees Sept:80 

Mr. Average Shoeman: His 
Work Style, His Life Style 
Oct:55 


a FIT 

First Walkers Important To 
Baby And Store Mar:29 

From Maxwell St. To Skokie 
Mar:55 

Handling Questions About 
Ski Boots Oct:120 

Styling, Price And Fit Make 
Customers Complain 
Nov:24 


@ FMCE 
FMCE Finalizes 1969 Plans 
May:71 


= FOOT SIZES 
Retailers Take Note Of Feet 
Growing Larger Mar:32 


Tem- 


= FOOTWEAR PRODUCTION 

Why Clarino? Jan:48 

Singer Takes A Giant Step 
Toward Automated Sewing 
Operations Jan:69 

Jubilee At Leverenz Apr:€9 

R&D And The Footwear In- 
dustry Aug:69 

Efficiency Of The Cement 
Process Nov:61 

Rebirth Of The Bondwelt 
Dec:61 


= FRANCHISING 
Franchise vs. Independent: 
Playing The Odds July:19 


= GOLF SHOES 
Can Golf Shoes Be Sold 
Downtown? Apr:26 


= HIRING 
Get The Most From Tempo- 
rary Help June:28 


= HISTORY 

The Indian Becomes A Cow- 
boy Apr:48 

Wooden Shoes: Footprints In 
History June:37 

The Generation Gap June:77 

First Of The Automated 
Lasters June:79 


= HOURS 

Mr. Average Shoeman: His 
Work Style, His Life Style 
Oct:55 


= IMPORTS 

What Needs To Be Done? 
Feb:92 

Imports And The New 
Congress Mar:117 

import Danger Cited At Area 
Shoe Meetings July:95 

Is Your Brand Showing? 
July:104 

Imports: Subtle Signs Of 
Change Nov:47 

Jim Legg Tells Manufac- 
turers: Put Your House In 
Order Nov:48 

Battelle Report: Is A Change 
In The Wind Coming? 
Dec:31 

We Can Do It Dec:49 


= INDEPENDENT STORES 

From Maxwell St. To Skokie 
Mar:55 

‘Sole Brother’ To The Poor 
Mar:114 

Find-And Use-Your ‘‘Shtick”’ 
May:41 

Specialization: Rollnick’s 
Key To Expansion Nov:55 


= INSURANCE 
Beware The Co-Insurance 
Clause Apr:74 


# INVENTORY 

How To Pep Up Lazy Money 
Feb:85 

From Maxwell St. To Skokie 
Mar:55 

Lip Service Mar:144 

Panel Report: Where Have 
All The Slippers Gone? 
Apr:32 

Put Up Your Dukes! May:78 

Sharpen Your Fitting Tools 
June:94 

How To Plan Your Open-To- 
Buy Aug:42 

Thoughts Before Chicago, 
1969 Oct:144 

Battelle Report: Is A Change 
In The Wind Coming? 
Dec:31 

Battelle Revisited Dec:74 


= LEASED SHOE 
DEPARTMENTS 

Another-And_ Different-Ideal 
Shoe Department For 
Jacksonville Mar:108 


= LEATHER 

Fall '69 Best Of Both Worlds: 
Leather & Man-Mades 
Feb:39 

Leather & Man-Made Guide 
Correction Mar:136 

The Soft Rush-Spring '70 
Sept:59 

Spring Will Arrive . . . Softly 
And Lightly Sept:63 


= LEGISLATION 

Mergers: Crackdown Coming 
Jan:55 

Imports And The New 
Congress Mar:117 

More Muscle For Big 
Brother? June:48 

When Hand-Holding Hurts 
Oct:53 

Imports: Subtle Signs Of 
Change Nov:47 

Tax Surprises May Be In 
Store Dec:28 


= LEISURE SHOES 

Author Predicts A Demand 
For Work And Leisure 
Shoes Jan:28 


= MACHINERY 

The Generation Gap June:77 

First Of The Automated 
Lasters June:79 

R&D And The Footwear In- 
dustry Aug:69 


= MAN-MADES 

Why Clarino? Jan:48 

New Poromeric Material To 
Debut This Spring Jan:73 

Fall '69 Best Of Both Worlds: 
Leather & Man-Mades 
Feb:39 

Clarino Testing Softer 
Poromeric Material 
Mar:122 

Leather & Man-Mades Guide 
Correction Mar:136 

The Soft Rush-Spring '70 
Sept:59 


= MANAGEMENT 

Protect Your Records 
Against Disaster Jan:63 

Managing For Better Profits- 
1X: What Your Records 
Mean To You Jan:67 

How To Pep Up Lazy Money 
Feb:85 

How To Settle Business Dis- 
putes Without Going To 
Court Feb:86 

Get Better Service From 
Suppliers Feb:87 

Managing For Better Profits- 
X: Pricing For Better 
Profits Feb:90 

Managing For Better Profits- 
XI: The Art Of Value 
Pricing Mar:104 

Be Careful When You Must 
Fire Mar:126 

Be Ready For Catastrophe 
Mar:128 

Managing For Better Profits- 
XII: More About Prudent 
Pricing Apr:52 

It Takes A Thief Apr:73 

Beware The Co-Insurance 
Clause Apr:74 

Start Vacation Planning Now 
Apr:76 

Remodeling: First Aid For 
Troubled Stores May:33 

Managing For Better Profits- 
XIII: Check List For 
Record Keeping May:60 

Little Things Mean A Lot 
May:77 

Reviving Old Customers For 
$1.75 May:80 

Get The Most From Tempo- 
rary Help June:28 

Some Retailers Train To Fill 
Sales Slots June:29 

Managing For Better Profits- 
XIV: The Art Of Shopping 
. . . And Buying June:50 

Customer Advice: A Touchy 
Subject June:91 

Be Believed To Be Trusted 
June:93 

Silly Meetings Don’t Make 
Cents June:92 

Sharpen Your Fitting Tools 
June:94 

Monday Holiday Laws: A 
Progress Report Aug:34 

Managing For Better Profits- 
XV: How To Plan Your 
Open-To-Buy Aug:42 

Where To Rent Money 
Aug:70 

Looking At ‘‘Truth-In-Lend- 
ing’ Aug:73 


Boot & Shoe Recorder 





How To Get Your Message 
Across Aug:74 

Building A Productive Work 
Force Aug:76 

ls Your Sales Staff All It 
Should Be? Sept:27 

Want To Slow Down? Social 
Security For The Partially 
Retired Sept:44 

Managing For Better Profits- 
XVI: Planning For Growth 
And Profit Sept:48 

Tips For Hiring-And Holding- 
Employees Sept:80 

Stop Bad Money At The 
Register Sept:81 

How To Benefit From Sales 
Meetings Sept:82 

Merchants Take Steps To 
Combat Shoplifting 
Sept:95 

Mr. Average Shoeman: His 
Work Style, His Life Style 
Oct:55 

Managing For Better Profits- 
XVII: How To Stop Em- 
ployee Theft Oct:66 

Make It Happen . . . Phase 
Ill Oct:93 

Make Your Company Image 
Count Oct:117 

Handling Requests For Con- 
tributions Oct:118 

Plan Your Marketing Future 
Nov:79 

Handling Business Criticism 
Nov:82 

Free Marketing Newsletter 
Offered To Shoemen 
Dec:23 

Customers Returning Shoes 
Get Kid Glove Treatment 
Dec:23 

Survey Of Retailers Shows 
Favorable Outlook Dec:26 

Cash In On Lunch Hour 
Shoppers Dec:27 

Make And Keep Your Resolu- 
tions Dec:55 

Come To Grips With Job 
Tension Dec:56 

Control Time For Profit 
Dec:57 

Create Pleasant Working 
Hours Dec:58 


= MANUFACTURING 

Singer Takes A Giant Step 
Toward Automated Sew- 
ing Operations Jan:69 

Wide Tag Printer Cuts Pitts- 
field Costs Mar:113 

Jubilee At Leverenz Apr:69 

FMCE Finalizes 1969 Plans 
May:71 

Any Afternoon At The Movies 
May:72 

The Generation Gap June:77 

First Of The Automated 
Lasters June:79 

Sylvie Gallagher Named 
Stah! Consultant July:100 

R&D And The Footwear In- 
dustry Aug:69 

Where To Rent Money 
Aug:70 

Metallics vs. Ahesives 
Sept:71 

In-Plant Training Upgrades 
Employees Sept:72 

When Hand-Holding Hurts 
Oct:53 

Make Your Company Image 
Count Oct:117 

Versatility Of The Goodyear 
Welt Oct:125 

How Bearfoot Controls R&D 
Oct:126 


January 1970 


Jim Legg Tells Manutac- 
turers: Put Your House In 
Order Nov:48 

Efficiency Of The Cement 
Process Nov:61 

Battelle Report: Is A Change 
In The Wind Coming? 
Dec:31 

Battelle Revisited Dec:74 


= MARKETS 
Age Structure Of Population 
Changes Nov:21 


= MARKETING 

Author Predicts A Demand 
For Work And Leisure 
Shoes Jan:28 

Why Clarino? Jan:48 

What Is A “Casual’’? Who 
Cares? They Sell! Feb:23 

Who Is Your Worst Custom- 
er? Feb:29 

The Gal Who Got Away 
Feb:79 

Market Specialization 
Termed Key To Future 
Apr:25 

Can Golf Shoes Be Sold 
Downtown? Apr:26 

Panel Report: Where Have 
All The Slippers Gone? 
Apr:32 

The Indian Becomes A Cow- 
boy Apr:48 

Shoemates, Solemates—by 
Any Name Apr:63 

Fashion Marches On! Apr:65 

Let’s Get With It May:69 

The New Fashion Philosophy 
Of The 1970s June:43 

Youthful Customers: Bless- 
ing Or Curse? July:20 

Brand Names—Famous 
Products—Freedom Of 
Choice July:27 

High School/College Genera- 
tion Gap Aug:27 

Take Advantage Of Golf Kick 
Sept:27 

Riots: New Shopping Habits 
Emerge Sept:36 

Planning For Growth And 
Profit Sept:48 

Downward Birth Trend May 
Soon Turn Up Oct:37 

Make It Happen . . . Phase 
Ill Oct:93 

Slippers Aren’t Dying . . 
Just Changing Oct:111 

Age Structure Of Population 
Changes Nov:21 

Specialization: Rollnick’s Key 
To Expansion Nov:55 

Know Your Customer Nov:75 

Plan Your Marketing Future 
Nov:79 

Cash In On Lunch Hour 
Shoppers Dec:27 

Building A Legend . . . 20th 
Century Style Dec:37 

Homo Sapiens Collegiensis 
Dec:51 


=" MARKUP 
More About Prudent Pricing 
Apr:52 


= MEN’S FASHION 

Men’s Evening Slippers Fea- 
ture 18K Buckles Jan:28 

Comfort Plus In Men’s 
Slippers Jan:44 

The Turning Year Jan:59 

Come Rain, Come Snow... 
Feb:74 

The Last Comes First Feb:81 

Enjoying Fashion “‘A La 
Mode” Mar:45 


The Changing Scene Mar:63 

Slipons . . . Stitched And 
Strapped Mar:74 

Buckled Down . . . To Fash- 
ion Mar:79 

A New Word Is Understated 
Mar:86 

Boots . . . The New Dimen- 
sion Mar:94 

To Work . . . In Style Apr:58 

Fashion Marches On! Apr:65 

Fashion . . . Interim Report 
May:67 

Campus Bound June:64 

Show And Tell. . . June:71 

At Sea And Ashore Aug:52 

The Information Gap Aug:59 

Call It Canvas Sept:54 

Look Ahead To Spring 
Sept:61 

Shaped For Spring Oct:75 

Leisure Dresses Up Oct:76 

Point Of Agreement Oct:90 

Strapped Fashion Mix 
Oct:102 

Spring Means Everything 
Nov: 

Fashion: A Wench Waiting To 
Be Won Nov:76 

Stepping Into The Sandalous 
'70s Dec:42 

Homo Sapiens Collegiensis 
Dec:51 


= MERCHANDISING 

The Lessening Influence Of 
Weather On Sales Jan:27 

Department Stores: A Jigsaw 
Business Jan:38 

Hey, Look Us Over! Jan:84 

What Is A ‘‘Casual?’’ Who 
Cares? They Sell! Feb:23 

Who Is Your Worst Custom- 
er? Feb:29 

Make It A Children’s Fash- 
ion Show Feb:88 

First Walkers Important To 
Baby And Store Mar:29 

Retailers Take Note Of Feet 
Growing Larger Mar:32 

Another- And Different-ideal 
Shoe Department For 
Jacksonville Mar:108 

Build Profit Into Your Sales 
Mar:126 

Shoe Care Departments 
Cited As Effective Apr:25 

Can Golf Shoes Be Sold 
Downtown? Apr:26 

A Shoe In The Hand Is Worth 
Two On The Rack Apr:28 

Panel Report: Where Have 
All The Slippers Gone? 
Apr:32 

Shoemates, Solemates—By 
Any Name Apr:63 

You Can Lead The Parade 
Apr:67 

Planning A Sale? Close The 
Store May:27 

Find—And Use—Your 
““Shtick’’ May:41 

The Right Shoe .. . The 
Right Outfit May:65 

Let’s Get With It May:69 

Shoemen Take Action To 
Build Summer Sales 
June:25 

The New Fashion Philosophy 
Of The 1970s June:43 

Shoemen On Lookout For 
Window Display Ideas 
July:20 

Youthful Customers: Bless- 
ing Or Curse? July:20 

Brand Names—Famous 
Products—Freedom Of 
Choice July:27 


Is Your Brand Showing? 
July:104 

Take Advantage Of Gold 
Kick Sept:27 

Up, Up And Away With New 
Twist To Shoe Sales 
Sept:94 

Fashion Mirrors Reflect Ap- 
parel Oct:42 

Co-ops Give Shoemen Extra 
Advertising Power Oct:43 

it’s A New Shoe Game 
Oct:89 

Make It Happen. . . Phase 
iil Oct:93 

Slippers Aren’t Dying .. . 
Just Changing Oct:111 

Handling Questions About 
Ski Boots Oct:120 

Plan For Holiday Selling 
Oct:120 

Styling, Price And Fit Make 
Customers Complain 
Nov:24 

Specialization: Rollnick’s Key 
To Expansion Nov:55 

Create Effective Interior Dis- 
plays Nov:81 

Customers Returning Shoes 
Get Kid Glove Treatment 
Dec:23 

Cash In On Lunch Hour 
Shoppers Dec:27 

Building A Legend. . . 20th 
Century Style Dec:37 

Homo Sapiens Collegiensis 
Dec:51 


= MERGERS 

Mergers: Crackdown Coming 
Jan:55 

Taxes In The Spotlight 
Apr:30 

Merger Now? Forget It 
May:46 


= ORNAMENTS 
Men’s Evening Slippers Fea- 
ture 18K Buckles Jan:28 


= PRICING 

Managing For Better Profits- 
X: Pricing For Better 
Profits Feb:90 

Managing For Better Profits- 
XI: The Art Of Value Pric- 
ing Mar:104 

Managing For Better Profits- 
XII: More About Prudent 
Pricing Apr:52 

What's Your Pet Gripe? 
Shoemen Sound Off 
May:23 

Styling, Price And Fit Make 
Customers Complain 
Nov:24 


= PROFILE 

The Acceleration Of Direc- 
tional Fashion Mar:119 

Guts And Success Go To- 
gether Apr:82 

Grass Roots Philosopher 
Aug:78 

He Keeps Them On Their 
Toes Sept:75 

Spinning Wheel Of Fortune 
Oct:120 

The Art Of A Buyer/Merchan- 
diser Dec:66 


= PROFITS 

Managing For Better Profits- 
X: Pricing For Better 
Profits Feb:90 

Build Profit Into Your Sales 
Mar:126 





Managing For Better Profits- 
XII: More About Prudent 
Pricing Apr:52 

Remodeung: rirst Aid For 
Troubled Stores May:33 

Managing For Better Profits- 
Xill: Checklist For Record 
Keeping May:60 

Managing For Better Profits- 
XV: How To Plan Your 
Open-To-Buy Aug:40 

Managing For Better Profits- 
XVI: Planning For Growth 
And Profit Sept:48 

Managing For Better Profits- 
XVII: How To Stop Em- 
ployee Theft Oct:66 

Jim Legg Tells Manufac- 
turers: Put Your House In 
Order Nov:48 

Battelle Revisited Dec:74 


= PROMOTIONS 

March: Early Easter Jan:18 

April: It's Spring Again 
Feb:16 

Make It A Children’s Fash- 
ion Show Feb:88 

May: Outdoors Calling 
Mar:18 

Shoe Store Rides Coattails 
Of A First New Year Baby 
Mar:29 

June: Outdoor Time Apr:18 

Can Golf Shoes Be Sold 
Downtown? Apr:26 

July: Vacation Time May:16 

Planning A Sale? Close The 
Store May:27 

Find-& Use-Your ‘“‘Shtick”’ 
May:41 

August: Indoors, Outdoors 
June:16 

Shoemen Take Action To 
Build Summer Sales 
June:25 

September: Turn On Fall 
July:16 

October: Fall Takes Over 
Aug:16 

November: The Build Up 
Sept:16 

December: Holiday Star 
Oct:24 

Make It Happen. . 
ill Oct:93 

Plan For Holiday Selling 
Oct:120 

January: New Decade Nov:17 

Create Effective Interior Dis- 
plays Nov:80 

February: Key Month Dec:12 

Cash In On Lunch Hour 
Shoppers Dec:27 

Sell One Thing At A Time 
Dec:56 


. Phase 


= PULSE 

The Lessening Influence Of 
Weather On Sales Jan:27 

Author Predicts A Demand 
For Work And Leisure 
Shoes Jan:28 

Conversion Up-Dates Old 
Pointed Toes Jan:28 

Easter Looks Bright To Shoe 
Retailers Jan:28 

Men's Evening Slippers Fea- 
ture 18K Buckles Jan:28 

What Is A ‘‘Casual’’? Who 
Cares? They Sell! Feb:23 

Shoemobile Caters To Den- 
ver Shut-Ins Feb:24 

Flu Bug Blitzes Christmas 
Sales Feb:25 

Retailers Take Note Of Feet 
Growing Larger Mar:32 


First Walkers Important To 
Baby And Store Mar:29 
Shoe Store Rides Coattails 
Of A First New Year Baby 
Mar:29 

A Shoe In The Hand Is 
Worth Two On The Rack 
Apr:25 

Can Golf Shoes Be Sold 
Downtown? Apr:25 

Market Specialization 
Termed Key To Future 
Apr:25 

Shoe Care Departments 
Cited As Effective Apr:25 

What's Your Pet Gripe? 
Shoemen Sound Off 
May:23 

Planning A Sale? Close The 
Store May:27 

Get The Most From Tem- 
porary Help June:25 

How Is Your Credit At 
Korvette? Ask The Com- 
puter June:25 

“1¢ Shoe Sale’’ Draws 
Shoppers June:25 

Shoemen Take Action To 
Build Summer Sales 
June:25 

Some Retailers Train To Fill 
Sales Slots June:25 

Franchise vs. Independent: 
Play.og The Odds July:19 

Grim Fairy Tale: An Editorial 
Trip July:19 

Shoemen On Lookout For 
Window Display Ideas 
July:20 

Youthful Customers: Bless- 
ing Or Curse? July:20 

High School/College Genera- 
tion Gap Aug:27 

New NSF Dates Draw Mixed 
Comments Aug:27 

Monday Holiday Laws: A 
Progress Report Aug:34 

Fall Displays To Show Shoes 
With Apparel Sept:27 

Take Advantage Of Golf Kick 
Sept:27 

Let Cartoons Ease Remod- 
eling Confusion Sept:94 

Up, Up And Away With New 
Twist To Shoe Sales 
Sept:94 

Footed Serving Dishes Make 
Unusual Sock Displays 
Sept:95 

Merchants Take Steps To 
Combat Shoplifting 
Sept:95 

Downward Birth Trend May 
Soon Turn Up Oct:37 

Increased Crime Rate Has 
Little Effect On Shoemen 
Oct:37 

New Security Glass: Deter- 
rent To Burglars Oct:37 

Fashion Mirrors Reflect 
Apparel Oct:42 

Co-ops Give Shoemen Extra 
Advertising Power Oct:43 

Shoe Repair Shop Image 
Has Changed Oct:140 


= RECORDS 

Protect Your Records 
Against Disaster Jan:63 

Managing For Better Profits- 
IX: What Your Records 
Mean To You Jan:67 

Managing For Better Profits- 
XIll: Check List For 
Record Keeping May:60 

Managing For Better Profits- 
XV: How To Plan Your 
Open-To-Buy Aug:42 


Managing For Better Profits- 
XVI: Planning For Growth 
And Profit Sept:48 

Plan Your Marketing Future 
Nov:79 


= REMODELING 

Remodeling: First Aid For 
Troubled Stores May:33 

Let Cartoons Ease Remod- 
eling Confusion Sept:94 

Specialization: Rollnick’s Key 
To Expansion Nov:55 


m RESEARCH & 
DEVELOPMENT 

R&D And The Footwear In- 
dustry Aug:69 

How Bearfoot Controls R&D 
Oct:126 


ws RETIREMENT 

Want To Slow Down? Social 
Security For The Partially 
Retired Sept:44 


= SALES 

Another ‘Good’ Year? Feb:70 

Build Profit Into Your Sales 
Mar:126 

Panel Report: Where Have 
All The Slippers Gone? 
Apr:32 

Planning A Sale? Close The 
Store May:27 

Shoemen Take Action To 
Build Summer Sales 
June:25 

Up, Up And Away With New 
Twist To Shoe Sales 
Sept:94 


= SANDALS 

What Is A ‘‘Casual’’? Who 
Cares? They Sell! Feb:23 

Sandels Take Off Dec:40 

Stepping Into The Sandalous 
70s Dec:42 

Sandals Surge Toward Foot 
Freedom Dec:44 


= SELLING 

The Lessening Influence Of 
Weather On Sales Jan:27 

Easter Looks Bright To Shoe 
Retailers Jan:28 

Flu Bug Blitzes Christmas 
Sales Feb:24 

Who Is Your Worst Custom- 
er? Feb:29 

How Do You Picture Your- 
self? Feb:86 

Enjoying Fashion ‘A La 
Mode’ Mar:45 

Sound Retailing Or Crime? 
Mar:125 

Help The Undecided Cus- 
tomer Apr:75 

Put Up Your Dukes! May:78 

Shoemen Take Action To 
Build Summer Sales 
June:25 

Some Retailers Train To Fill 
Sales Slots June:29 

More Than “Coffee, Tea Or 
Milk’ June:69 

Customer Advice: A Touchy 
Subject June:91 

Be Believed To Be Trusted 
June:93 

Sharpen Your Fitting Tools 
June:94 

Are Customers Loyal To 
Brand Name Footwear? 
Aug:65 

Handling Questions About 
Ski Boots Oct:120 

Plan For Holiday Selling 
Oct:120 


Create Effective Interior Dis- 
plays Nov:81 

Cash In On Lunch Hour 
Shoppers Dec:27 

Sell One Thing At A Time 
Dec:56 


= SHOE CONSTRUCTION 

Versatility Of The Goodyear 
Welt Oct:125 

Efficiency Of The Cement 
Process Nov:61 

Rebirth Of The Bondwelt 
Dec:61 


= SHOE SCHOOL 

Protect Your Records 
Against Disaster Jan:63 

Shoplifters: How To Spot 'em 
And Stop 'em Jan:65 

How To Use Switch Selling 
Jan:66 

How To Pep Up Lazy Money 
Feb:85 


How Do You Picture Your- 
self? Feb:86 

How To Settle Business Dis- 
putes Without Going To 
Court Feb:86 

Get Better Service From 
Suppliers Feb:87 

Make it A Children’s Fashion 
Show Feb:88 

Sound Retailing Or Crime? 
Mar:125 

Build Profit Into Your Sales 
Mar:126 

Be Careful When You Must 
Fire Mar:126 

Beware The Co-Insurance 
Clause Apr:73 

Help The Undecided Cus- 
tomer Apr:73 

It Takes A Thief Apr:73 

Start Vacation Planning Now 
Apr:73 

Little Things Mean A Lot 
May:77 

Put Up Your Dukes! May:78 

Reviving Old Customers For 
$1.75 May:80 

Customer Advice: A Touchy 
Subject June:91 

Sharpen Your Fitting Tools 
June:91 

Silly Meetings Don’t Make 
Cents June:91 

Be Believed To Be Trusted 
June:93 

Looking At ‘‘Truth-In-Lend- 
ing’’ Aug:73 

How To Get Your Message 
Across Aug:74 

Building A Productive Work 
Force Aug:76 

Are Your Windows Dressed 
With Flair? Sept:79 

Tips For Hiring-And Hold- 
ing-Employees Sept:80 

Stop Bad Money At The 
Register Sept:81 

How To Benefit From Sales 
Meetings Sept:82 

Make Your Company Image 
Count Oct:117 

Handling Requests For Con- 
tributions Oct:118 

Handling Questions About 
Ski Boots Oct:120 

Plan For Holiday Selling 

t:120 


Oct: 

Plan Your Marketing Future 
Nov:79 

Advertise With Business 
Cards Nov:80 

Create Effective Interior Dis- 
plays Nov:81 


Boot & Shoe Recorder 





Handling Business Criticism 
Nov:82 

Make And Keep Your 
Resolutions Dec:55 

Sell One Thing At A Time 
Dec:56 

Come To Grips With Job 
Tension Dec:56 

Control Time For Profit 
Dec:57 

Create Pleasant Working 
Hours Dec:58 


= SHOWS 

What’s Your Pet Gripe? 
Shoemen Sound Off 
May:23 

FMCE Finalizes 1969 Plans 
May:71 

Second Hand Rose May:96 

The Art Of Shopping .. . 
And Buying June:50 

New NSF Dates Draw Mixed 
Comments Aug:27 

Thoughts Before Chicago, 
1969 Oct:144 

Unanswered Questions At 
Chicago Show Nov:21 

A Nod For Open Shows 
Nov:88 


= SKI BOOTS 
Handling Questions About 
Ski Boots Oct:120 


= SLIPONS 

Slipons . . . Stitched And 
Strapped Mar:74 

Fall Fashion Dictates ... 
Mar:80 


= SLIPPERS 

Men's Evening Slippers Fea- 
ture 18K Buckles Jan:28 

Panel Report: Where Have 
All The Slippers Gone? 
Apr:32 

Slippers Aren't Dying . 
Just Changing Oct: 111. 


= SPEAKING OUT 

Enjoying Fashion “A La 
Mode” Mar:45 

Find-And Use-Your ‘“‘Shtick”’ 
May:41 

The New Fashion Philosophy 
Of The 1970s June:43 

Slippers Aren't Dying ... 
Just Changing Oct:111 


= SPECIAL REPORTS 
Trade Association Directory 


Jan 

B&SR. 1968 Editorial Index 
Jan:31 

Department Stores: A Jigsaw 
Business Jan:38 

Department Stores: A Jigsaw 
Business I] Feb:33 

Fall 69 Best Of Both 
Worlds: Leather & Man- 
Mades Feb:39 

Leather & Man-Made Guide 
Correction Mar:136 

Shape Up Or Ship Out 
Apr:41 

The Indian Becomes A Cow- 
boy Apr:48 

Remodeling: First Aid For 
Troubled Stores May:33 

Wooden Shoes: Footprints In 
History June:37 

First Of The Automated 
Lasters June:79 

Buyer’s Guide To Interna- 
tional Footwear Machinery 
& Materials Week June:86 


January 1970 


Brand Names Guide July:35 

USM Looks To The Future 
Aug:43 

Spring '70 B&SR Fashion 
Report Oct:69 

The Shoemaking Clown 
Oct:83 

Jim Legg Tells Manufac- 
turers: Put Your House 
In Order Nov:48 

Battelle Report: Is A Change 
In The Wind Coming? 
Dec:3 


m= SPECIALTY STORES 
Building A Legend... 
Century Style Dec:36 


a STYLING 

Styling, Price And Fit Make 
Customers Complain 
Nov:24 


= SUPPLIERS 

Why Clarino? Jan:48 

Singer Takes A Giant Step 
Toward Automated Sewing 
Operations Jan:69 

Get Better Service From 
Suppliers Feb:87 

Wide Tag Printer Cuts Pitts- 
field Costs Mar:113 

Leather & Man-Mades Guide 
Correction Mar:136 

Shape Up Or Ship Out 


20th 


Apr:41 

USM Looks To The Future 
Aug:43 

In-Plant Training Upgrades 
Employees Sept:72 


= TAXES 

What Needs To Be Done? 
Feb:92 

Taxes In The Spotlight 
Apr:30 

Why Taxes Will Stay High 
Aug:38 


= TRAINING 

Shoplifters: How To Spot 'em 
And Stop 'em Jan:65 

How To Use Switch Selling 
Jan:66 

How Do You Picture Your- 
self? Feb:86 

Sound Retailing Or Crime? 
Mar:125 

Help The Undecided Cus- 
tomer Apr:75 

Any Afternoon At The 
Movies May:72 

Put Up Your Dukes! May:78 

Some Retailers Train To Fill 
Sales Slots June:29 

Be Believed To Be Trusted 
June:83 

Customer Advice: A Touchy 
Subject June:91 

Sharpen Your Fitting Tools 
June:94 

In-Plant Training Upgrades 
Employees Sept:72 

How To Benefit From Sales 
Meetings Sept:82 

Create Pleasant Working 
Hours Dec:58 


= TURNOVER 
The Art Of Value Pricing 
Mar:104 


= VIEWPOINT 

Hey, Look Us Over! Jan:84 

Franklin’s Gazette Feb:104 

Lip Service Mar:144 

Shape Up Or Ship Out 
Apr:92 


Qustad Hand Rose May:96 


For Women. . 


Buckle Up... 
Thanks To The Monsters 


The Great Put-On June:110 
Is Your Brand Showing? 


July:104 
. . But Who Closes The 
Sale? Aug:92 


On Quest And Conquest 


Sept:98 


Thoughts Before Chicago, 


1969 Oct:144 


A Nod For Open Shows 


Nov:88 


P. S. Ugly Is Still In Nov:88 
Battelle Revisited Dec:74 


= WAGES 
What Needs To Be Done? 


Feb:92 


= WOMEN’S FASHION 
Conversion Up-Dates Old 


Pointed Toes Jan:28 

. Transition 
Shoes Jan:42 

Jan:52 


Jan:57 


= The Boot Goes On... 
x4 
The “Gal Who Got Away 


Feb:79 


New Faces—Fall '69 Mar:61 
Promises, Promises Mar:71 
Extra! Extra! Mar:72 

Eastern Promise Apr:54 
College Bound Fall 69... 


Pairing Off Apr:56 


Shoemates, Solemates-By 


Any Name Apr:63 


The Right Shoe. . . The 


Right Outfit May:65 


Graceful Grecian June:56 

Walking Happy June:61 

Cover The College 
Curriculum June:63 

More Than ‘Coffee, Tea Or 
Milk"’ June:69 

High School/College Genera- 
tion Gap Aug:27 

New & Hot. . . Do It! Aug:50 

Curious (Yellow. . . Navy 
And White) Aug:57 

Boot Boom Still Booming 
Sept:27 

Better Believe Canvas 
Sept:52 

Australia-The Six Dimension- 
al Damsel Sept:68 

Fashion Mirrors Reflect 
Apparel Oct:42 

The Soft Rush—Spring '70 
Oct:89 

Flyby Oct:70 

Liftoff Oct:72 

It's A New Shoe Game 
Oct:89 

Soft Landings Oct:98 

Unanswered Questions At 
Chicago Show Nov:21 

Shoe Stoppers 1970 Nov:66 

Thank You, Donald Brooks! 
Nov:73 

P. S.: Ugly Is Still In Nov:88 

Sandals Take Off Dec:40 

We Can Do It Dec:49 


= WORK SHOES 

Author Predicts A Demand 
For Work And Leisure 
Shoes Jan:28 

To Work .. . In Style Apr:58 
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